Study Executive Summary

Insights in Marketing’s latest research on women and technology
uncovered the following key insights:

A Women’s Psychological Make-
Up Correlates with Her
Technology Preferences

The most tech savvy women tend
to be either achievement oriented
or excitement driven
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There are 5 types of women and
these types have different
technology preferences and
behavior
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The least tech savvy women tend
to be women who seek

predictability and / or feel

overwhelmed in their lives




Nationally Representative Sample:
N =1700 women

N =1700 men

(Representative samples of Caucasians, English

Speaking Hispanics and African Americans)

Ages: 18-67
Conducted: Winter 2013

US Only




